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“OUR AMBITION IS TO BUILD A THRIVING

e/ \  COUNTRY, IN WHICH EVERY CITIZEN CAN
-~ \  FIND WHAT HE/SHE DESIRES.”

PRINCE MOHAMED IBN SALMAN
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Umniate Real Estate Marketing

was established in the Kingdom of Saudi Arabia and has adopted a clear strategy since
the beginning of its establishment, which is based on specializing in providing integrated
real estate services, starting from marketing real estate projects to after-sales service in
an innovative and professional manner with a high level of real estate projects in the Kingdom.

Umniate Real Estate

became one of the most prominent entities operating in the Saudi real estate market
within a short period of time since its establishment. It succeeded in providing professional
thought and an insightful vision of the current and future real estate market data and was
able to gain everyone’s trust.

Thanks to God and the pioneering strategies adopted by Umniate Marketing, our
ambitious vision was embodied by those who possess scientific and practical experience
in the field of real estate marketing and marketing research, which enabled us to
acquire a number of residential project contracts, which helped us to obtain many
prestigious projects and to become partners in the largest Real estate projects expand our
business and client base to cover all levels, and we are proud to provide our integrated
services to a group of the highest-ranking and most diverse clients in all sectors and for
various types.

CEO
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Vision

That the company be firmly established in the minds of the real
estate community by providing real estate marketing strategies

Using advanced methods at the local and regional levels with a
qualified work team and professional capabilities.

2L

il yat L g uLaadl gall Aol duylaall Liless Loal peusmeal] 4 sl
o Laalieg Lingiuiag LMac tn:w-l 423y aleliasly

Message

Correct direction of the course of our real estate services provided
to the real estate market according to studies and statistics
acurate to our customer community, employees and shareholders
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OUR SERVICES

REAL STATE MARKETING

PROPERITY MANAGEMENT
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Umniate Real Estate Marketing relies on the use of comprehensive quality elements in marketing projects
Real estate, starting from the off-plan sales stage until customer service after receiving their residential
units This includes a scientifically qualified work team, the spread of publicity means for the project, and
a follow-up system for implementation projects, and also the customer service system after sales and
delivery.

Umniate Real Estate Marketing is primarily concerned with identifying the needs and desires of our clients
And work to meet them as much as possible regarding the desired real estate projects and communicate
with them In an effective manner, and compatible with their capabilities and purchasing and credit
capabilities, using communication channels The occasion, the right methods, the appropriate means, and
the proper follow-up that make us provide them The best solutions that suit them.

Umniate Real Estate Marketing puts the touch of its expertise into the projects being marketed and supports
developers Providing real estate developers with the correct mechanisms that serve their projects according
to completion rates and identifying target groups And using appropriate financing agencies for each project.

Umniate, through its close relationships with financing agencies, provides appropriate solutions for each
client individually From studying the client’s financial situation, determining the appropriate real estate
unit for him, and following up on implementation with the developer real estate, and even delivered to
the client.

Umniate Real Estate Marketing selects the appropriate advertising media for the project by studying
the factors affecting them In terms of the project location, target groups for purchase, land areas, and
building areas For the project, especially studying similar projects at the project site and working to
demonstrate the strengths For the project and reduce any obstacles to the project’s marketing strategy
before, during and after completion The project.
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Property Management

One of the most important marketing arms carried out by
Umniate Real Estate Marketing is property management
for residential projects in the Kingdom, which we under-
take to implement with specific and clear quality
standards, as we manage, operate and supervise the property
in‘all its branches, including maintenance, cleaning and all
activities related to it.

Umniate Real Estate Marketing adheres to the following standards
in real estate property management, which we summarize in:
The following items:

- Support and management services: Optimal leasing of vacant
units after supervising their

- readiness and performing the necessary maintenance.

- Managing tenant contracts and related legal affairs.

- Collecting rents from tenants according to leasing contracts.

- Managing public spaces and exploiting them to increase
revenues.

- Managing and strengthening relationships with tenants.

- Managing risks and enhancing safety.

- Managing immediate real estate purchases.
Preparing periodic reports



Maintenance and operation services:

- Supervising energy management and rationalization.

- Using systems to manage maintenance work.

- Supervising the maintenance and operation of building management systems

- Supervising the maintenance and operation of access control systems.

4 - Supervising the implementation of civil infrastructure works.

- Supervising the maintenance of elevators and automatic doors.

- Supervising the implementation of the operational plan approved by the owner.

- Call center to receive malfunction reports and maintenance requests.

- Regular periodic inspection and inspection of buildings and submission of reports.

- Supervising the maintenance and operation of CCTV cameras.

- Supervising the maintenance of fire pumps and systems

- Supervising the maintenance and operation of lighting systems

- Supervising the maintenance and coordination of gardens, parks and green spaces

- Supervising the maintenance and operation of heating, ventilation and air conditioning
systems

- Supervising the maintenance of electrical, mechanical and plumbing systems
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Cleaning, environmental health and
safety services:

Maintenance of water and wastewater
facilities.

Supplying water to public tanks for use
Supervising environmental health and
safety work.

Supervising civil security guard
services.

Supervising insect and pest control
services.

Supervising the progress of internal
and external cleaning work for floors,
surfaces and facades of facilities.
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Quality standards

The experience that we rely on throughout the period of 15
years of real estate marketing is what has enabled us to add to
our clients. The knowledge that we transfer to our clients is our
foundation, as we communicate by developing the level of our
clients from the traditional level to the advanced level.

The philosophy of our approach to targeted customers is stories
and successes that exceed our customers’ expectations, and our
responses to their requests are the sound foundations on which
we rely in managing the marketing and sales of real estate
projects through professional partnership.

The experience we have established with financing agencies and
constant communication toknow all the latest developments in
the different types of financing and the opportunities that we can
seize to obtain the targeted customers and those'wishing to
purchase residential units.

Umniate continuous endeavor to.achieve the best financing
methods that achieve levels of growth and excellence for our projects.

We have all become confident that we are one of the leading
companies that provide integrated marketing solutions to our
clients by attracting the appropriate financing agencies.

Quality standards

- Design and implement appropriate agreements with financing
entities in terms of transaction time, financing procedures, and
interest rates that suit our clients

- Studying the customer’s financial situation before purchasing,
and accordingly, the appropriate product is determined and
allocated according to his financial budget and the required
financial flows

- Our strong commitment to our partners, clients, and all concerned
parties, and our professional capabilities to excel in selling and
marketing real estate developer projects in a professional system
through the harmony of our marketing expertise and experience.

= The possibility of selling projects under construction according
to the stages of completion after reviewing the offer villa by the
client and making the necessary discount according to the completion
rate and the client’s financial flows.



E-marketing through social and electronic communication and targeting
segments that suit the project. umniate has a distinguished database that
it obtained through the marketing of distinctive residential projects
located in upscale and through these communications, it interacts with
potential clients of the project and sets an appointment to visit the
project.

Equipping the sales office at the project site (sales officials- marketing
officials- customer service officials). Provide a detailed explanation of
the project and provide them with details and receipt dates

Direct orientation to the target segment of customers to which the purchase
of the unit applies, whether residential or recreational (Estern Province).
Direct orientation to companies that support their employees in purchasing
residential units and bear the bank interest (Aramco- Sekico- Sadara- etc.)

Taking advantage of official holidays, seasons and occasions to create
marketing offers targeting customers during holiday times to distinguish
themselves from competitors.

Conducting a questionnaire on the volume of requests for the project.
Determining the locations of similar projects and competitor projects.
Making direct contacts with the persons concerned with the financing
agencies.

Sending the project profile by e-mail to E-marketing channels, and
designing and implementing videos before, during, and after completion of
implementation.

Including the project in the marketing channels of the company and the
project, as well as coordinating with clients to conduct a preview of the
project and placing advertising and guidance panels for the project site.

Sorting orders and sending reservation forms to customers.
Receiving reservation forms and official requests from customers and
approving them from the woner

Preparing contracts, collecting amounts, and transferring contracts to
the woner to deliver units and follow up on collection

The date for receiving the units is determined in coordination with the
project management, and then the project’s guarantees on the structural
structure and specifications of the entire residential unit are presented
to the customers
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+96613 838 5557

WWW.umniate.com

info@umniate.com

@ Saudi Arabia | Khobar 34412 | Prince Turki Road

I \

FAHAD Center | 3rd floor




