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BLUE (NCS)
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FOREST GREEN
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Serioushess
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Safety & quality
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Modernity & elegance
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Friendliness & comfort
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The Logos




Primary version
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MALATH AL KHALEEJ MEDICAL COMPLEX

Meaning of desigh ouonill b—ixo
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The icon has many meanings, including care and attention, which lie in The Shape
of the heart & hands, in addition to the leaves of trees, express nature & its comfort
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Vertical Grid




Circle Grid
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Horizontal Lol
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The horizontal version of the logo is commonly used in many contexts P P

Websites, digital platforms, documents, publications, and others ... In

the end, its use depends on the context and purpose MALATH AI_ KHALE EJ

cnihll A 1A llAMa 2400

MALATH AL KHALEEJ MEDICAL COMPLEX
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MALATH AL KHALEE)J

Vertical $agoc
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The vertical version of the logo is also of great importance, as this version is
usually used in contexts that require vertical space, such as narrow screens
or side columns, etc ... The vertical logo should be balanced and easy to read
and preferably the text part should be slightly longer than the symbolic part
to maintain balance
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MALATH AL KHALEE)J

unuhli a__!JjJIS\J.ng.n;.n

MALATH AL KHALEEJ MEDICAL COMPLEX

Width of icon

Minimum size for print

Minimum sizes olaall (Lo LiaVll aall
For printed materials Acgrinoll algol)
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140PX 55PX 90PX 25PX
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MALATH AL KHALEE)J

cnihll 2 1A llSMa 2000

MALATH AL KHALEEJ MEDICAL COMPLEX

Width of icon

Minimum size for digital

18PX &\'//?

Minimum sizes olaall (Lo wiaVll aall
For digital applications drod Pl Cldinill
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Full Colors

a—allsMa

MALATH AL KHALEEJ

Reversed

It is used for medical complex, applications inlight colors or
backgrounds, including In that photo, and preferably used
with the reverse version of it.

Loy anill ullAll gl YlgJUl b Kool UlQuinil oa Ainy
dio duwga=ollaaill Ko Aolaaiwl Q) g. jgrllelJi Ho

It is used for medical complex, applications in dark colors or
backgrounds, including In that photo, and preferably used
with the reverse version of it.

Loy aisilolQIA gl YlgJUl )b Goaolluleuinil oa Ay
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Color Variaition (yqUlw\iAl
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One color versions
for printing

vgJ Uljlanl
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MALATH AL KHALEE)J

a—allsMa §\<./)

This version is used for complex applications, in open spaces
or in materials that are difficult to use the basic version, as this
version is characterized by Ease of Use and application in terms
of printing, contrast and everything
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MALATH AL KHALEE)J

Reversed
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Color Variaition (gl wliAl

a1lallAla §<’>/¢
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MALATH AL KHALEE)J

Over black and white backgrounds
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MALATH AL KHALEE)J

Over colored backgrounds
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MALATH AL KHALEE)J

Color Variaition (gl wiAl

Logo Options

Forlighter background, use full
colors, as for the darker colors
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Clear Spaces eQgxhgaaluo
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This space should not contain any images or other
objects that may make it difficult to understand what
ourlogo means

' In order for people to easily see and understand
ourlogo we need to make sure that there is an
empty space around it

2_11all3la

MALATH AL KHALEE)J
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MALATH AL KHALEEJ MEDICAL COMPLEX
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Logo Misuse (X)
JlsaiJl polaAiwl 6 clwl
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Ourlogo is the heart and soul of our business identity, As such
you should consider the application. And not to abuse it in any way.
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Therefore, it should be applied
in as perfect a way as possible

UlaoVl jas dullio
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Color Variaition (gl wliAl

All versions

available For thelogo and icon
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Primarylogo colors for application on products
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Color Variaition (gl wliAl
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Color Variaition (gl wliAl

Primarylogo colors for application in advertising and marketing materials
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Note : it is important to use the basic colors in their shades and not to manipulate them, to
prevent any imbalance in the overall picture . Taking into account the rules of contract
consistency and the use of colors with each other in a way consistent regularity , and if
necessary, be on the same degrees that were subtracted ... contract, consistency and the
use of colors with each other in a way sonsistent regularity , and if necessary, be on the
samedegrees that were subtracted ... In general, it depends on the context and purpose.

A $ldgan Kol laycicMilloacg lajlo)ay apwlwdl Ylgdl plaaiwl paell Jo: ada__alMo
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Color Variaition (gl wliAl
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02.

Brand color
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Midnight

Sea green

004

Tea green

Blue (NCS)

005

Seashell

Primary Colors aswUlw)I (lgJVI

These are the main colors of our brand with
its degrees, we will clarify the proportions of
its presence in any design or visual space

Qjail UioMs) apwwdl gVl 6aa
L_oaalgi v anngiwg. laila)jay
A5 0 Ao gl ouoni Bl o
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#OE3B43 #0086B8 HFFF4FO #00803F #CBFFDG

RGB 14 59 67 RGB 0134184 RGB 255244 240 RGB 012863 RGB 203 255214
HSL 189.1 65.4% 15.9% HSL 196.3 100% 36.1% HSL 16 100% 97.1% HSL 149.5 100% 25.1% HSL 132.7 100% 89.8%
CMYK 7912074 CMYK 10027028 CMYK 0460 CMYK 10005150 CMYK 200160




Primary Colors

arwlw VI lgJVI

#071618

Midnight green

#016B80

Blue (NCS)

#0B5229

Sea green

Available color gradients fromlighter to darker, whatever the application requires
Guhhill aulini Lo YA Ul Goel ol @dol (Lo daliodl YlgJUlvlaja

#ECD6CS8 #8CCH92

Seashell Tea green
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Secondary Colors

gLl JlgJUI

We use these colors as sub-colors to add aesthetics to the
design and balance between elements and images , and to
add depth with the main colors

From of blue to green, orange

oLonill alon aslAY aueyo Jlgdla UlgJUl oo oa~ing
aw Ll YlgdVl Eo Goc aoln) g, jgnll g pnlisdl g Ylgl g
WJWilg . Al OJE GVl Olaga Uo

HFFE3AB
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Usage proportions

rolaailwMl L

Primary Colors

In execution, it is important to follow these proportions proportionally
and by nature harmoniously show the basic colors .. Maintaining the

consistency and communication of the brand

JoVldsulng g Luuwi JAuiywwilloda EUl paol Yo ApQiill o

Juail 9 g wlil ule hleallg .. pelio JAuin uuluViYighl jlalAl
Ao\ =]l

|

Secondary Colors
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Secondary Colors

For information .. secondary colors are colors or grades used for the appearance or contrast
of a certain element in the design space, used in tiny proportions not exceeding 10%, not to
increase them completely. Add color if the application requests it due to the concept of contrast

u_o Udo pic (W gl jgalh yaps) laolxaail od) Wlnja gl ylgdl o awgiWl YlgJVl « rodlslJ
L_slaj laio JisVloacg %10 $asiiViaa opsen Ly laolaAiwl ody g ouoenill daluo
Ul ogaoo] AT el Guinillwulihi Pl laioUAl

uqill JlgJVI
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High contrast

Low contrast
O iU

Preferred color schemes alLAdoll JlgJVl

Here is a collection of suggested color pairings
dayid ol (lgJVl elgji (o Gegono Loy
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03.

Typography




Primary font Lwlwllkhall

Aa Light
Bb Medium
Cc Bold
Dd Extrabold

Gal Gothic Variable

Typeface



Primary font Lwlwllkhall

A
Aa

B3d Ee Ff Gg Hh 11 J] Kk LI Mm Nn Oo
°p Qg Rr Ss Tt Uu Vv Ww XX Yy ZZ

1234567890
@H#$%A&"

Bd Ee Ff Gg Hh i J] Kk LI Mm Nn Oo
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Z2z

1234567890
TOOHS%AR*
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Primary font Lwlwllkhall

Primary typeface

iVl A U yagnill g (glisdl A dulia) Eqill 1Ad oa Aty
ol 8l g liidl g §uwliio Cidg)l yuj V09 HHACQ CAN A

This type is used to write all titles and texts in English , A modern and
modern font, at the same time consistent, easy to contrast and read

Title

Description

Lorem ipsum dolor sit amet, cons ectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt laore
et dolore magna aliquam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud exerci tation.

ullamcor per suscipitlobortis nisl ut aliquip ex ea
commodo consequat.
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Primary font wlwllkhall
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Primary font Lwlwll kAl
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Olg_isJl
Q_ Naqll

Wh=llulnnaill&loniole puh &Kono.@lalldlo &ono

d690J9:0jloodQnio Lo &Q . A alinollWlpgivgllgdulnll
CLAN Odlo (Lo ool I . AVl CloaAJl (Lo w ol

degiio degono &onollpry. dulhllulLyidilltasljano
o v Lold dd ol duih UloaAawgl 9. Al ulnnAill o
Jlal. aala . adilhWlyaloVl. &5)lgh . dujoJllial S&uon

Primary font wlwllkhall

Primary typeface

d__uy=ll d U yagnill g (gl_isll JA dulia) €qill 1A oA ATy
Qilyd Jauy yill o16 . dolaill ollgj g Aotoniy Qualg g Guwliio ha

This type is used to write all titles and texts in Arabic, A consistent and
clear line with its design and orderly angles. For this, that is easy to read
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04.

Brand Elements
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Identity patterns dugall kil

K. q\yh

Primary Elements @Guwlwil pnli=JI

Aol ugad UYgATS « Jleub 220 Uo Kisl pua dyjlaill dygall
JLod Ll 63300llg G poll pnlisll o degonio Uo Gyjlaill
Jlain)l (o auutidoll pnlisll g JAdbdl g khileill Wdio « LAl

A brand identity is more than just alogo, abrand identity consists A set
of visual and specific elements that represent, The entity, including the
patterns, shapes and elements quoted from the logo

45



Identity patterns

ol higii

SLJU UALT LIl dwLwl PlgdVI pladiwl Ylao)l jasd Jola
Ulao)l jab yawulilg aguwil (e alislig

Try as much as possible to use catchy primary colors, and stay
away from black and white as much as possible

a—tallslo @

MALATH AL KHALEEJ

2 3ll3ln

MALATH AL KHALEEJ
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Identity patterns dugaJl khioil

Vel uwlwyl JA il gl hoill paaiui o
Lilg il jlalal g 6alal adypihil oady Ligay
Lapc glaualall yo

AocliJl auwlg bl g oLlgj AT Wl LA (Lo Vay
$agg Ll yulwal g &l <] Lajy
Al Jlesd JAaiiy

Do not use the basic pattern or shape of our
identity in this the sharp way and showing the
corners in the background or otherwise

Instead from it he used his soft angles and
arches, because they give a character and
a nice, friendly feeling, effectively more
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05.

Social Media

ocloiaVl Jnlgill J5lwg
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Al F D

malathalkhaleej

189 9,963 3

posts followers following

L S
L) adand] 3Wa Rass

g pSisay el @Sud

yata b 5330 | Baly Aol Olass | Basers Al Dloass
m 920001159

See translation

@ maps.app.goo.gl/id6MZ9s1utlyhZR2A%g_st=ic

Follow Message Contact 2

Social media

ocloiall Jualgill J5lwg
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@ Instagrom

/(;\,“ malath.alkhaleej
Dammam, Saudi Arabia

\?

Qv :

Liked by username, username and 15 others

@username looking good! m
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ST |
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J | § |
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Social media
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l ol oIl il yo " :

09:00 .
11:00 -

Wcloial Jualgill slwg
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Social media

W<loiavl Jualgil Jilwg
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06.

Brand Applications
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Mockups @woiihi@ilod

MALATH AL KHALEE) i sy ol msay

2—uallila g’;ﬁ

Muhammad Ali
Dental department Date, 10 September, 2024

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat

Duis autem vel eumn iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
: lla facilisis at vero eros et accumsan et iusto odio dignissim qui
zzril delenit augue duis dolore te feugait nulla facilisi.

et, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod
e magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis

amcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
et, consectetuer adipiscing elit, sed diam nonummy nibh euismod

e magna aliquam erat volutpat.

dolor inhendrerit in vulputate velit esse molestie consequat, vel
ulla facilisis at vero eros et accumsan et iusto odio dignissim qui
zzril delenit augue duis dolore te feugait nulla facilisi.

J mipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod

tineidunt utlaoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis

nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
grem insum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismo

e magna aliquam erat volutpat. Ut wisi enim ad minim veniam.

- - - -

3“—0 ﬁ]hal__'d al-Khalidi n ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
= | anager el eum iriure dolor in hendrerit in vulputate velit esse molest.

M;LATH.;LKHMEEJ

+966 920 001 159

info@malath.alkhalee] W‘.
King Saud bin Abdulaziz Street :
Al Noor Dammam 22334 E w

04 +966 920 001 159 Jsiinge g sgeunellol £l
22334 mloall jo Ul
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Try to use green tones in a greater proportion thanblue.
Tobe clear, 65% t0 40% ...
Approximate In the visual image as a whole

GV Ul (o Al auiy pA AU YgUl Wlaa olaAiwl Jgla
L) 8i... %40 OJI %65  AuAqil Juw (o
JAA duiroll 6)gnll o

57



ealoJ

Mockups

MALATHAL KFALEE)
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Mockups @waiihi@ilod

joable piio. A

ol c YUwl

+966 920 001 159 pillaie (pagwElla)l &b
info@malath.alkhaleej 22334 roloall jgill






Mockups @woiihi@ilod
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Mockups @woiihi@ilod

Simplicity and balance, are the two most important elements
that are taken into account during . Work on any material that
represents the brand

<l juicVl VO @A pd) Waic ol Ujlgdlg Ada |
d_yjlaill oM<l Jioioalo sl ule Jo=l







Mockups @waiihi@ilod
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Mockups @woiihi@ilod
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Brand standards and rules are important guidelines that companies and organizations should
follow. They help to make sure that the brand looks unique and different from other brands.

Following these guidelines also helps the brand to be easily recognized and trusted by customers
It is therefore important to always follow these rules consistently and accurately.

Lare Wil wlingollg Glta il ude wiay dodo Wialiiy] dulios dyjlaill Aol )l Aclg 69 11yl o A<
GVl Ayl Ulols]l (e d@lis o9 62416 92t dyjlaill Aol Ul (o 2 AW b Acli Had
Loy eMo sl d_Gig dJgau dyjl_ i)l Aol ple Wil o Lyl lalabyl oaas EWl acl iy g

GL63g Guio JAuiaclgdllodaa EUIl Wojla rodroll (o elAJ
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